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The Community Foundation

FOR GREATER ATLANTA




Guidelines for Publicizing your Grant
The Community Foundation publicizes its grants through media relations and stories in our publications and website. We encourage nonprofits to share with us success stories and photos of your organization so that we might help in promoting our work together to create a stronger, Greater Atlanta. The Community Foundation can also help publicize your grant and your activities as follows:
· Highlight interesting grant stories through the Foundation website, newsletters and annual report.

· Include photos of your organization in donor engagement materials and other print and/or electronic communications. Additionally, we can share photos of your work via our Flickr photo account (http://www.flickr.com/photos/cfgreateratlanta/). 

· Provide acknowledgement language and Foundation logos for your use as needed.

· Review any media releases or documents you create (not required).
Grant Recipient Activities
We encourage our grantees to publicize grants from The Community Foundation to share information about your organization’s work and role in the community. Identifying The Community Foundation as a source of support lends credibility to our collective efforts. You can publicize the Community Foundation’s support in a number of ways:

· Create a link on your website to The Community Foundation. When we include the name of a grantee on our website, we provide a hyperlink to the nonprofit’s website. By including a link to our website, you help increase traffic to both our sites. You can also include the Foundation’s logo on your website, where appropriate. See “Logo Use” details below. 
· Mention The Community Foundation’s grant support in your organization’s publicity vehicles, including press releases, annual reports, newsletters, brochures, flyers, etc.  When doing so, please use the following language to acknowledge your grant from The Community Foundation: Funding provided (or funded in part) by a grant from The Community Foundation for Greater Atlanta. (Note that the “t” in “The” is capitalized.) 
· Issue a news release to the media to garner publicity for your grant funding. Adding photos to your stories and articles will help showcase the personal and important efforts of your organization. See sample press release template, media and photo tips. (We welcome copies of publications or media coverage that mention your grant and will share this information with donors and Board members when appropriate.)
· Support The Community Foundation’s marketing efforts through the following: submit stories of success and photos of your organization and/or work. When submitting photos, please send one or two high-resolution images that best show your work, plus a brief description that may be used in our print and electronic newsletters, annual report or donor engagement pieces. 
Logo Use

We also encourage you to use our logo where suitable. We can provide black-and-white or color versions in digital format. Please let us know how you plan to use the logo so we can help you get the best results. You can also download our logo from the Media & Resources section of our website at www.cfgreateratlanta.org. 

Contact Information
If you have any questions about publicizing your grant, please contact Tieler Giles, communications associate, at tgiles@cfgreateratlanta.org or 404-588-3207. 

Media Relations Tips


Often, the media is more interested in hearing directly from a nonprofit organization and the people it benefits.  If we coordinate our efforts, we can be more successful in getting the word out. Community and suburban newspapers in your service area, as well as The Atlanta Journal Constitution, the Atlanta Daily World, the Atlanta Business Chronicle and the trade press, may be interested in your story.

It’s often helpful to share the story of your organization in the context of a larger issue or discussion (i.e., a new after-school program may help in reducing current high school drop-out rates).  Radio stations may be interested if someone can provide an on-air interview. And, TV stations may be interested if the program has great visual appeal.  

Please always refer to the Foundation as “The Community Foundation for Greater Atlanta” in your print communication. (Note that the “t” in “The” is capitalized.) You may use “The Community Foundation” or “the Foundation” on second reference. If you need a description of The Community Foundation for Greater Atlanta, please use the following:


The Community Foundation for Greater Atlanta connects donors, nonprofits and community leaders to strengthen the Atlanta region through philanthropy. The Community Foundation does this by providing quality services to donors and innovative leadership on community issues. Please visit the Foundation’s website at www.cfgreateratlanta.org for more information.


Photo Tips

There’s no doubt that adding photography to your stories and articles will help convey the story of your work and the experience of your organization. The following tips were gathered from www.collectivelense.com.
Use photos to tell a story. “A picture is worth 1000 words,” as they say. Imagery can go much further than written text to bring out the events and emotions of a particular cause or issue. One photo can describe a pressing situation, warm the heart of the viewer or cause your audience to react and respond. Furthermore, with multiple photos organized into a photo essay, an entire story can be told from the big picture to the smallest details in an efficient and effective manner.

Use photos to grab the attention of the viewer. In today’s media-driven society, words alone cannot compete for the attention of your desired audience. With television, movies, YouTube, texting, and millions of competing websites, your message must make an instantaneous impact. This is especially true if you are vying for the attention of today’s youth. If your message is text only, you should not expect most people to read more than five sentences. Lead with a powerful photo.

Use photos to create an emotional impact. Human faces attract the viewer’s eye faster than any other subject matter. Use this to your advantage, and display photos that showcase the human impact of an important issue and the work that your organization is doing around it.

SAMPLE PRESS RELEASE 

(Organizational Letterhead)

FOR IMMEDIATE RELEASE 

Name of Organization
Organization Address

Contact Person: (at organization) 
Telephone: (at organization)
[Date here]


[Name of organization] receives [$ amount] grant to support its work to [your organization’s mission/activities]
[Your organization’s name] recently received a [$ amount] grant from The Community Foundation for Greater Atlanta [add specific grant program, where applicable]. 

The grant will be used to … [provide specific information here about your organization’s work and/or upcoming activities or goals. Length could be anywhere from a couple of sentences up to a few paragraphs. If the media outlet requests more information, send a fact sheet or other background information.]

[“Include a quote here,” said [your board chair or executive director,] “stating why the funds are needed and how they will help your organization accomplish its goals.”]

[Your organization] is a nonprofit organization serving… [your organization’s mission]. [You may also want to include a sentence or two that summarizes recent successes your organization has achieved.]


[Here you can encourage people to learn more about your organization, receive assistance, etc. Add contact information here.]
[Your organization’s boilerplate]


The Community Foundation for Greater Atlanta connects donors, nonprofits and community leaders to strengthen the Atlanta region through philanthropy. The Community Foundation does this by providing quality services to donors and innovative leadership on community issues. Please visit the Foundation’s website at www.cfgreateratlanta.org for more information.

--xxx--  

(to signal the end of the release)

